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With so many options out there, a good 

starting point is to look at how long each 

franchise company has been operating and 

trading for. 

The longer the franchise has been in 

operation, the longer it’s had to fine-tune 

and establish itself in the market. It’s had 

the time to find its feet, build relationships 

and implement processes. You can make a 

safe assumption that the business is 

operating a tried and tested model. 

Startups are precarious and many fail.

Younger businesses naturally have an 

associated higher risk and - with a 

significant investment required - you need 

to be sure the company will be sticking 

around for the foreseeable future.

Time is just one measure to consider when 

looking at a businesses track record. Doing 

your research before making a decision is 

key, look into whether the company has 

won awards in the industry and ask what 

media attention or press the business has 

had recently. 

Consider their track record
S T E P  O N E

TIPS
Often, packages for franchises 
are priced so they appear 
highly attractive and cheap to 
start. Question not just the 
price but the value and ongoing 
support you’ll receive.

FACTS
We were established in 2001 
and have helped over 750 
people start a travel business. 
With someone new joining 
every 2 days, we’re the fastest 
growing travel franchise in 
the UK.

Handy

Important
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By now, you may have a shortlist of potential 

travel franchise businesses you want explore. 

One of the first things you’re going to need to 

consider is the cost of the franchise. 

Comparing prices can be a dangerous game 

and it is never black and white. Often going for 

the cheapest option can often be a very 

expensive decision. This is the time to compare 

and question exactly what you’re getting for 

your money.

Faced with so much choice, be honest and 

ask yourself: What really motivates you?

Some companies will lure you with glossy 

computers and the promise of free travel. 

But remember, a new laptop won’t pull in new 

customers and give you a thriving business. 

A free trip to Canada is no good if you’re not 

taught how to sell it and you have no 

customers to sell to.

If you want to build a successful business, you 

need to consider what will influence this most. 

Training and ongoing support should be high 

on your priority list as well as tools, technology 

and products you’ll sell.

Compare packages properly
S T E P  T W O
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Take a good look at the support system
S T E P  T H R E E

The travel industry, while incredibly exciting, 

is a complex and ever changing one. There’s 

lots more to it than just selling a holiday. 

In fact, being a great travel consultant and 

knowing how to create the perfect holiday is one 

thing… but how about being a great marketer, 

a social media expert, a content writer or 

graphic designer? 

Consider how much support you’re going to get 

in your franchise from the corporate team. Travel 

is a competitive landscape and being a great 

travel consultant won’t be enough on its own.

As a Not Just Travel consultant, you’ll never have 

to worry. We’ll be by your side 7 days a week to 

give you all the support you need.

Our head office contains a dedicated marketing 

team, social media experts, web designers, 

technology geeks, public relations gurus, 

operations specialists and much more.  

Having an experienced corporate team behind 

the brand and by extension your business is 

hugely valuable and shouldn’t be overlooked.
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Very simply, joining Not Just Travel 
has changed my life. I’m stress free.

I choose my own working hours and 
patterns. I take the time off that 
I want, when I want! 

It’s hard work but you get out of this 
what you put in. If you are thinking 
of this, don’t dither; jump in and join 
a wonderful ever-growing team!”

“

Daniel Dobranski
PERSONAL TRAVEL CONSULTANT
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